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“Digital Media are for Elites:” Framing and 
Using Digital Media for Political Campaigning 
in Rural Africa 
Matthew Adeiza (University of Washington) 

Does the use of digital media affect the balance of power between an 
opposition and an incumbent candidate in an election? The decades old 
debate about normalization and equalization effects of digital media has 
barely been tested in African elections. This study tested this debate 
through a qualitative study of Ekiti state governorship election in South 
West Nigeria. The election was contested between a digital media savvy 
incumbent Gov. Kayode Fayemi of the All Progressives Congress (APC) 
whom political analysts and most of the media predicted would win, and 
a challenger Mr. Ayodele Fayose of the People’s Democratic Party (PDP) 
who openly claimed that he did not think social media were any useful to 
his campaign. In the end, Fayose won handily with his populist rhetoric, 
surprising the country and raising questions about the effectiveness of 
digital media for campaigning. Yet, on a closer look, while Fayemi was 
more deliberate and strategic in branding and using various social media 
platforms for campaigning, Fayose’s tweets were significantly more 
likely to be engaged by followers than Fayemi. Though it is difficult to 
determine the effect of tweets on the election outcome, the level of 
engagement with Fayose’s tweets suggests that his supporters were more 
enthusiastic about his candidacy and were more willing to publicly 
identify with him on Twitter. 

FM radio via mobile phones: ���The intersecting 
logics of radio and mobiles in Ghana 
Seyram Avle (University of Michigan) 

In this paper, I argue that the history of radio becoming the medium for 
public discourse in Ghana is not complete without understanding the 
concomitant history of mobile phone design and distribution in the 
country. Taking FM tuning on mobile phones as emblematic of the 
coevolution of the two industries, I show how specific market and 
regulatory transformations, alongside broader shifts in the transnational 
production and flow of electronics, together contribute to logics that 
govern the flow of media in Ghana today. 

 



“Africa Rising” - The international news media 
and the reframing of Africa as the ‘final 
investment frontier’ 
 
Mel Bunce (City, University of London) 

The international news coverage of Africa has changed dramatically in 
the past two decades. This paper explores one of the most notable 
features of this change: the rise in economic / business narratives about 
the continent. It outlines the nature of this change, and draws on 
interviews with sixty-seven foreign correspondents in sub-Saharan Africa 
to explore the factors driving it. The analysis suggests that the re-framing 
of Africa flows in large part from structural changes in the news system 
itself: the rise of business journalism around the world and the collapse of 
the general news industry. 

Commerce, creativity and youth participation 
on YouTube Morocco 
Mohamed El Marzouki (Indiana University) 

This paper is part of a broader research project on the creative, 
expressive, and carnivalesque character of activist citizenship on 
YouTube Morocco. The broader research project examines the role that 
social media platforms play in enabling youth in the Maghreb region to 
create spaces for a culture of political dissent. Focusing on popular 
YouTube creators, I examine the affordances of social media 
technologies and their use for democratic and political change in post-
Arab Spring Morocco. The paper, I would like to contribute to present, 
however, seeks to understand the economic model that sustains the 
venture of producing and circulating amateur user-generated content on 
YouTube in Morocco. The paper explores the contradictions of 
negotiating commitment to activist and critical participation (resistance) 
with “the dull compulsion of economic relations” or “the mills of 
necessity, of consumption and digestion”. In other words, as many 
YouTube creators are finding ways to monetize their participatory media 
content, this paper is an exploration into the microeconomics of creative 
and carnivalesque enactments of youth citizenship. 



#TwitterPresidents 
 
Sean Jacobs (The New School) 
 
Long before Donald Trump, African presidents were enthusiastic 
adopters of Twitter to increase political engagement with their 
critics, especially in the West and amongst their respective country's 
diaspora. In authoritarian regimes, it has also became one of the few 
spaces where their constituents can demand accountability. In this 
paper, apart from a general survey of leaders' social media, 
especially twitter use, I particularly discuss the twitter habits of, 
among others, Paul Kagame (the current president of Rwanda), Uhuru 
Kenyatta of Kenya. Kagame, for example, also best illustrates the 
potential and paradox of social media for politics in Africa. 
 
Linking Development (maendeleo) and mobile 
telephony in Marakwet Kenya 
 
Leah Komen (Daystar University) 
 
The increasing penetration and adoption of mobile telephony for 
development in developing economies is based on the assumptions that 
mobile telephony has the potential to foster social transformations and 
Development. To some the mere introduction of such technology can aid 
most developing countries to ‘leapfrog’ stages of development from a 
state of under development to development. Yet to others, the same 
mobile technology has prevented people from progress and is at most 
‘counterproductive’.  The understanding of Development however, has 
been understood by those who deem themselves developed against those 
who are seen or see themselves as underdeveloped or developing. 
Missing in the narrative of adoption of technologies is the people’s own 
conceptualization of the term development in light of global technologies 
such as mobile telephones. This study presents findings on the 
conceptualisation of development  , dubbed ‘maendeleo’ a Swahili term 
that denotes process, participation, progress, growth, change and 
improved standard of living not as defined by others but the people 
themselves as they interact with mobile telephony in rural Kenya. Using 
Assemblage theory as explained by Delanda (2006)  this study proposes a 
new conceptualisation of Development that denotes both process and 
emergence, through the processes and roles that mobile telephony play in 
the techno-social interactions between users, context, and other factors as 



they form social assemblages that are fluid in nature, hence challenging 
the concept of ‘development’ as a given. 
 
Engaging with China’s Emerging Media and 
Soft Power: Adoration and Resistance in 
Zimbabwe 
Winston Mano (University of Westminster)  

The paper investigates the impact of China’s rising media and soft power 
in Africa. Using Zimbabwe as a case study, it contributes to debates on 
international development premised on new power blocs, especially 
between countries in the global South engaging with China’s rising media 
and “soft power (Zhang 2016). Soft power, according to Nye (2004) 
“depends more than hard power upon the existence of willing interpreters 
and receivers” and its effects “depends heavily on acceptance by the 
receiving audience”. Power between states in international relations is 
often perceived as a system of total domination, with one country in 
complete control of another. However, Rawnsley (2016) reminds that 
unlike hard power, soft power is relational and communicative power and 
that “its success depends on the receivers recognizing and accepting that 
other political actors possess power that may be used over or against 
them”. Foucault’s (1980) concept of power as a “network of relations” is 
useful in reconsidering the way power works uni-directionally and at 
multi-levels. The balance of power exercised by states over each other, as 
seen from findings from the Sino-Zimbabwe state relations, does not only 
favor mighty China imposing its will willy-nilly over small, less 
developed countries such as Zimbabwe. As a permanent member of the 
United Nations’ Security Council and as the world’s second largest 
economy China wields immense economic and political power. However, 
the findings from this study show that within smaller states such as 
Zimbabwe there is both acceptance and resistance to China’s growing 
power. Zimbabwe is by far economically and politically small, although 
it has considerable political power within the region and across African 
that it has uses as leverage in its relationship with China. The troubled 
state of Zimbabwe also has power over its people, including power to 
allocate resources. Soft power is not total because evidence shows that it 



can it can be contested by others. In Zimbabwe apart from the media, 
groups resisting China’s influence include opposition political parties, 
workers union, activists, students, journalists and other elements in the 
civil society. The paper analyses China’s emerging soft power in 
Zimbabwe and discusses the extent to which it has been challenged by 
locals, including journalist and the media. It is significant in the context 
of the rise of the BRICS countries and their increased role in the global 
South. 

On the politics of things: mobile social media, 
urban space and political communication in 
Zambia’s 2011 and 2016 elections 
Wendy Willems (LSE) 

Smartphones are rapidly becoming the primary devices through which the 
internet is accessed in many parts of Africa. The mobile internet is 
increasingly transforming into a ‘social media internet’ as a result of 
zero-rated or subsidised data packages. The ‘social’ affordances of social 
media have been both celebrated and vilified. In the wake of the Arab 
Spring, the subfield of ICT4D has increasingly vested hope in the 
contribution of digital technology to political mobilisation, civic 
empowerment or good governance. Conventional accounts on digital 
media, politics and participation tend to focus on the nature of public 
debate around elections, ignoring the way in which the material 
infrastructure and built environment of the city promotes or hinders 
political communication. 

Examining social media as forms of mobile media, this paper proposes an 
analytical approach that locates civic engagement on mobile social media 
within the wider politics of urban space. In this way, the paper aims to 
forge connections between conventionally detached arguments on the 
public sphere (which have primarily focused on political deliberation and 
debate) with arguments on public space (which have situated urban 
sociability within the physical space and built environment of the city). A 
growing body of literature is drawing attention to the mediation of space 
and place via mobile social media. Mobile social media broadcast place 
and space as their users update others on the security situation in certain 
areas, or simply check into certain physical locations or geotag visual or 
written content. 

This paper extends these arguments by focusing on the materiality of 



civic engagement in the context of Zambia’s elections. Drawing on 
fieldwork carried out in 2011 and 2016, it argues that a material approach 
to political communication enables us to understand the travails of online 
material into the physical domain of the rally, and vice versa, 
demonstrating the limitations of a narrow focus on online participation 
which leads us to ignore the fluid and transient convergence between 
online and offline worlds. 

 

 


